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NEPALI BUDGET 2082/83
STRATEGIC INITIATIVES FOR TOURISM DEVELOPMENT

Hotel Association Nepal has
expressed gratitude to Deputy
Prime Minister and Finance
Minister Hon'ble Bishnu Prasad
Paudel for addressing long-
standing demand of HAN to
declare Hotel as Industry.

Finance Minister Mr. Bishnu Paudel presented a budget estimate
of Rs 1.964 trillion for the fiscal year 2082/83, signaling a
promising shift for Nepal’s tourism and hospitality industry.
Among the notable provisions, the government has announced
income tax and electricity tariff exemptions for hotels and
resorts, aligning them with manufacturing industries in terms

of national priority. The Hotel Association Nepal (HAN) has
warmly welcomed the move. HAN President Mr. Binayak Shah
expressed gratitude to the government, particularly to the Finance
Minister, for addressing a long-standing demand of the sector.
“This decision not only acknowledges the economic contribution
of the hotel industry but also provides a much-needed boost for
its sustainable growth,” Shah noted, calling the announcement a
major milestone for tourism-led development in Nepal.

“The budget plays a crucial role in unlocking the growing
potential of Nepal’s hotel industry and boosting tourist arrivals,”
said President Mr. Binayak Shah, highlighting the positive aspects
of the fiscal policy. “Provisions like the expansion of international
airport services in Kathmandu, Pokhara, and Bhairahawa; the
timely completion of national highways connecting tourist
hubs; and the reform of Nepal Airlines are all steps in the right
direction” He welcomed the government’s announcement to work
towards removing Nepal from the air flight safety list, noting that
this move would help eliminate major travel barriers and make the
country more accessible and attractive to international tourists.

The Hotel Association Nepal (HAN) has praised the budget
for its positive initiatives aimed at extending tourists stays and
boosting their spending. The budget emphasizes developing
new tourist destinations across all three regions—the Himalayas,




Hills, and Terai—as well as all seven provinces, while promoting
diverse activities such as adventure, religious, cultural, film, health,
and sports tourism. These efforts are expected to broaden the
economic benefits of the tourism sector nationwide.

Another key highlight of the budget is its timely focus on
green eco-tourism, emphasizing the crucial role of private sector
collaboration in attracting more visitors to Nepal, celebrated
as a premier natural destination. The budget’s support for the
growth and expansion of the hospitality industry, including parks,
reserves, protected forests, safaris, ecotourism, hill stations, and
pollution reduction initiatives, was recognized as a significant
stride toward sustainable tourism development.

The Hotel Association Nepal has welcomed the
announcement to transform Bhukutimandap into an
international-level conference center, seeing it as a valuable
opportunity to elevate event standards. They also highlighted that
allowing travelers entering Nepal by air or land to bring in foreign
currency equivalent to 5,000 US dollars for exchange within the
country will enhance tourist convenience and spending capacity,
enabling visitors to fully enjoy and invest in their preferred
activities.

The budget’s focus on promoting tourism through economic

Mr. Yogendra Sakya
Former President of HAN and Founder &
Chairman of ACE Hotels & Resorts

Tourism has finally been recognized as

a productive industry, a long-overdue
step. For years, it was treated as a

luxury, unlike manufacturing. With

this recognition, we can now expect
benefits like reductions in electricity
tariffs and income tax. I would like to
congratulate and thank the current HAN
President Binayak Shah for his consistent
advocacy. Commitments in the budget
aren’t enough; real change happens only
when policies are enforced. Furthermore,
I want to add: international hotel chains
are doing well here, but much of their
revenue leaves Nepal. That’s a missed
opportunity. We need to promote our
domestic hotel management sector so
that money circulates within the nation.
Incentives like tax breaks and supportive
policies would empower local operators.

Mr. Shashi Kanta Agrawal
Honorary Member of HAN & Chairman
of Marriott Kathmandu

This year’s budget carries a positive and
progressive mindset for the tourism
sector. But it’s not just about creating
new plans—we need to ensure that
what’s promised is implemented on the
ground. One of the most encouraging
aspects of this budget is its focus

on education. Our industry needs a
skilled and well-educated workforce,
and that begins with strengthening
basic education. If we can improve the
quality of teaching and raise the overall
academic standards, it will directly
benefit tourism by producing more
capable professionals. This, in turn, will
help generate employment and improve
the output of the entire industry. Good
implementation is key. If these measures
are properly applied, the results will be
both impactful and long-lasting.

diplomacy was applauded by the association, with partnerships
with the private sector and non-resident Nepalis being highlighted,
as well as the leveraging of modern technology to enhance tourism
initiatives. They also pledged to closely examine the budget’s
measures for developing a skilled workforce and retaining talent
domestically, which is crucial to tackling the increasing manpower
shortage in Nepal’s hotel industry.

However, they expressed concern over the failure to remove
the two percent luxury tax and 13 percent VAT on airfare, which
has made domestic tourism services costly and less competitive.
They stressed the need for effective implementation of the
announced tourism development activities to improve service
quality and competitiveness.

In closing, the association emphasized that with adequate
investment and support, the private sector will play a crucial role
in driving tourism development forward. By taking the lead in
international promotion, particularly targeting key markets like
India and China, the private sector’s efforts are vital in positioning
Nepal as a safe and trusted destination. Their contributions to
enhancing infrastructure, improving service quality, and executing
effective marketing strategies are essential for realizing Nepals
tourism potential on the global stage.

Mr. CP Shrestha

Executive Member HAN and President of
HAN Lumbini Province & Chairman of
NANSC Hotel Bhairahawa

Id like to thank Finance Minister Mr.
Bishnu Paudel for this year’s budget,
2082/83, which brings positive steps for
tourism and hospitality. Declaring the
hotel industry a national priority is a major
milestone, providing relief in electricity
tariffs, service taxes, and other essential
discounts. The loosening of transport
permit restrictions is a welcome move.
After years of raising these issues, it’s
encouraging to finally see a real response.
These have been key challenges since
COVID, and the budget would've been
stronger had it addressed them more
directly. The airports already built should
be fully utilized, and infrastructure
improvements must continue. In a few
months, road connectivity will improve
further, and the allocated budget for that
will bring real momentum to our sector.
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Mr. Bijaya Kumar Jhunjhunwala
IP President of HAN Madhesh Province &
Chairman of Welcome Hotel, Janakpur

For the first time in a long while, tourism is finally receiving the priority it deserves from
the government. To enhance air connectivity, international airports should be developed
in all seven provinces, with full utilization of existing ones in Bhairahawa and Pokhara.
HAN is committed to training efforts, but prioritizing remote outreach and women’s
empowerment is essential. Training centers must be more accessible in rural areas.
Additionally, stable electricity, consistent currency exchange rates, and an efficient online
permit system will ease transportation and trade. Access to startup capital and subsidies,
especially for highway hotels, will support tourism growth. With Nepals diverse seasons
and natural beauty, improved infrastructure can unlock vast potential.

Mr. Rajan Shrestha

President of HAN Koshi Province Executive Member
of HAN and President of HAN Koshi Province &
Chairman of Hotel Swagatam, Biratnagar

The scope for tourism is strong, and this year’s budget has introduced much-needed
services and incentives. The income tax facilities are welcome, but they must be effectively
implemented to make a real impact. On the other hand, there are still hurdles like high
VAT, luxury taxes, and various service charges that should be reduced. For meaningful
progress, we need more long-term private sector investment in the hospitality industry,
especially in areas like land and infrastructure. However, we still face challenges, like
costly airfares compared to other countries and underdeveloped road and air connectivity,
which continue to discourage tourists. As the budget highlights UNESCO-listed heritage
sites, Nepal holds strong potential for religious tourism. Improved infrastructure and
visitor facilities can significantly boost the sector.

Mr. Hari Sharma Gaire
President HAN Gandaki Province &
Chairman of Hotel Pokhara Village & Spa

This year’s budget is welcoming, as it has addressed many issues we've raised for a

long time. However, the reality is that neither the state nor the tourism sector has yet
returned to the level before the COVID-19 pandemic. Yes, there are still concerns from
the hospitality industry that need addressing by government authorities. We have to be
realistic—since the state is still recovering, we can’t expect everything at once. Mutual
understanding between us and the state is crucial to move forward together. More
tourists can balance the high hotel supply, but it requires industry-wide cooperation to
ensure sustainable growth. A major challenge is the lack of skilled manpower, linked

to gaps in education and employment. We need more opportunities for training and
entrepreneurship to strengthen the workforce.

Mr. Desh Bandhu Basnet
Member-HAN and Chairman of Mercure
Hotel Kathmandu

The FY 2082/83 federal budget marks a promising step toward reviving and sustaining
Nepal’s tourism sector. Formally classifying hotels and resorts as productive industries is a
landmark move, opening the door to long-awaited tax and tariff relief. The budget reflects
many priorities long advocated by the private sector. I especially welcome the renewed
focus on global destination marketing, particularly in key markets like India and China.
The increase in currency allowance for incoming tourists is another practical move that
will enhance travel convenience and spending. That said, alignment through monetary
policy is still needed. Removing the 13% VAT on airfares and revisiting the 2% luxury tax
are critical next steps. Overall, this budget lays a strong foundation for a more resilient,
competitive, and investment-friendly tourism industry.



1% Duty on Hotel Vehicle
Imports by 2082

The government, through the Finance Act 2082, has
introduced a one percent customs duty concession
on vehicle imports for hotels and resorts starting
operations by 2082 BS. The number of vehicles
permitted under this scheme depends on the level of
investment, ranging from two to ten vehicles. This
benefit is limited to once every ten years and requires

approval from the Ministry of Culture, Tourism, and
Civil Aviation. Based on the Ministry of Tourism's
recommendation, each vehicle imported under this
scheme must display the name of the respective hotel
or resort on its exterior. These vehicles cannot be
registered or transferred as private vehicles for 10
years, and if transferred earlier, full customs duty will
apply. Transfers made after 10 years will not incur
additional duty.

NEPAL'S TOURISM RECOVERY
SLOWS AMID FALLING
SPENDING AND SHORTER
STAYS

Nepal’s tourism sector has witnessed a steady increase in tourist
arrivals over the past five years, signaling a positive trend for
the industry. However, this growth comes with a concerning
downside: the average daily spending by tourists has sharply
declined, and their length of stay has also shortened slightly.

According to the Economic Survey 2081/82, the average
daily expenditure of tourists in Nepal dropped from $65 in 2020 to
just $40.8 in 2024—a significant 37% decrease. While the number
of tourists has increased each year, their contribution to the
economy through daily spending has not kept pace. The average
length of stay has also declined slightly, from 15.1 days in 2020 to
13.3 days in 2024.

In 2021, tourists spent an average of $48 per day and

i

stayed for 15.5 days. By 2022, the figures dropped to $40.5 in
daily spending and 13.1 days of stay. In 2023, there was little
improvement—tourists stayed for 13.2 days and spent an average
of $41 per day. Despite these figures, Nepal welcomed 1.147
million tourists in 2024, reflecting a strong rebound in arrivals
since the COVID-19 pandemic.

Tourism professionals attribute the decline in spending
to the lack of infrastructure and limited development of new,
engaging destinations. The Hotel Association of Nepal highlights
three main reasons behind the issue: the underdevelopment of
new tourist sites, poor promotion of areas beyond Kathmandu,
Pokhara, and Chitwan, and insufficient marketing in source
markets.

Mr. Binayak Shah, President of the Hotel Association Nepal
(HAN), noted, “The lack of infrastructure in new destinations is
a major barrier. There’s also been inadequate promotion of places
outside the popular circuits. On top of that, our efforts in source
markets have fallen short. If we want to attract high-spending
tourists, we need to expand infrastructure, reduce airfare, improve
airports, and curb the leakage of digital payments”

Despite these challenges, Nepal's National Planning
Commission has set ambitious goals in its Sixteenth Plan
(2081/82-2085/86). It aims to attract 2.5 million annual tourists,
increase the average length of stay to 15 days, and boost daily
spending to $85. The target is to raise the tourism sector’s
contribution to the GDP to 7%.

Interestingly, during the pandemic years of 2020 and 2021,
tourist spending and length of stay saw a temporary rise due
to quarantine requirements, even though arrivals plummeted.
Tourist numbers dropped drastically to 230,000 in 2020 and
further to 151,000 in 2021. However, foreign exchange earnings
have gradually recovered: from Rs 13.5 billion in 2021 to Rs 46.76
billion in 2022, Rs 72.45 billion in 2023, and Rs 83.39 billion in
2024—a 15% increase from the previous year.

Although the recent data shows Nepal’s tourism is moving
in a positive direction, experts warn that the growth is not yet
stable. To ensure sustainable progress, Nepal must introduce more
engaging tourist experiences, develop new destinations, and create
an environment where visitors are encouraged to stay longer and
spend more.

SOURCE: KAROBAR NATIONAL ECONOMIC DAILY




LUMBINI PROVINCE
HOSTS INAUGURAL NEPAL
HOSPITALITY DAY

Nepal Hospitality Day was celebrated for the first time in Lumbini
Province on 30 May 2025, in conjunction with the 19th Sthapana
Diwas and Satkar Diwas, marking a significant milestone for the
region’s tourism and hospitality sector. Held at the Mourya Hotel
in Bhairahawa, the event was designed to promote and highlight
Lumbini—the sacred birthplace of Gautam Buddha—giving the
celebration deep cultural and spiritual resonance. Organized by
the Siddhartha Hotel Association Nepal (SHAN), the event was
part of a broader nationwide initiative launched two years ago by
the Hotel Association Nepal (HAN).

According to Mr. C.P. Shrestha, Executive Member of the
Hotel Association Nepal (HAN) and President of HAN Lumbini
Province, this year marked the inaugural celebration of Nepal
Hospitality Day in Lumbini Province—setting a precedent for
what is envisioned to become an annual tradition. The event
brought together tourism stakeholders, hospitality professionals,
and guests in a vibrant and uplifting atmosphere, symbolizing
both progress and optimism within the sector. A ceremonial
cake-cutting served as the highlight of the day, attended by several
distinguished guests. Among them were Mr. Chet Narayan
Acharya, Chief Minister of Lumbini Province, as the chief guest;
Mr. Binayak Shah, President of Hotel Association Nepal, as the
special guest; along with the mayor and deputy mayor, political
leaders, and prominent figures from the tourism and hospitality
industries.

Expressing gratitude for the successful launch of Nepal
Hospitality Day in Lumbini, Mr. Shah emphasized promoting
regional tourism. He stated, “Lumbini, as the birthplace of Lord
Buddha, holds immense potential to attract pilgrims and tourists.
To realize this, the region needs more promotional initiatives—
and HAN is committed to supporting them”” He also noted that
the recent budget supports advancing cross-border tourism and
boosting sector growth.

The event served as an important platform for addressing
key tourism issues, including cross-border travel, the status of
Gautam Buddha International Airport, and future strategies
for growth. Practical suggestions were shared to strengthen the
tourism ecosystem, while special discounts on accommodation
and beverages encouraged visitor participation. With media
representatives from both Nepal and India in attendance, the
event’s message reached a wider audience. Overall, the celebration
fostered a positive atmosphere in the hospitality sector and

reaffirmed Lumbini Province’s commitment to promoting tourism

on national, regional, and international levelsm

BANQUET FOR GUESTS OF
SAGARMATHA SAMBAD:
Showcasing Nepali Hospitality

In the spirit of Nepal's guiding hospitality ethos, Atithi Devo
Bhava—"Guests are Gods”—guests of the Sagarmatha Sambad
were warmly welcomed with an immersive cultural experience
featuring traditional Nepali food, music, and folk dance. The
organizers successfully showcased the culinary heritage of all seven
provinces during a grand cultural banquet.

Held on Saturday evening, 17 May 2025, in Kathmandu, the
banquet was hosted by Minister for Culture, Tourism, and Civil
Aviation, Mr. Badri Pandey, in honor of the international and
national guests attending the Sagarmatha Sambad. The dinner,
prepared in collaboration with the Nepal Tourism Board (NTB)
and the Hotel Association Nepal (HAN), received high praise from
the foreign delegates. It featured signature traditional dishes and
beverages representing Nepal’s diverse provinces.

Sagarmatha Sambad is a unique multi-stakeholder forum
that fosters meaningful dialogue on pressing global and local
issues spanning environmental, economic, and socio-cultural
fields. As Sagarmatha—the world’s highest peak—stands as a silent
witness to the world’s transformations, this forum aspires to bring
together voices from global leaders to local citizens to pursue
sustainable and inclusive solutions.

Guests were treated to authentic Nepali hospitality at The
Soaltee Hotel. The menu highlighted the nation’s rich culinary
diversity, featuring Thakali, Newari, Himalayan, Pahadi, and
Madhesi cuisines. It was curated under the guidance of expert
chefs from the Hotel Association Nepal. The evening also featured
vibrant folk dance and traditional music, offering guests a taste of
Nepal’s rich cultural tapestry.

This event is anticipated to significantly contribute to the
global promotion of Nepal’s food tourism. The Hotel Association
Nepal continues to champion the country’s traditional cuisine
both nationally and internationally. By blending food, music, and
dance, this event beautifully encapsulated the essence of Nepal's
warm welcome, enhancing its tourism image on the world stagem




HOTEL ASSOCIATION NEPAL
E?BNOORRED BY THE MINISTRY OF

Hotel Association Nepal (HAN) has been actively engaged in
training programs and other educational initiatives to enhance
the quality of human resources in the hospitality sector. This
effort was formally acknowledged during the National Labor
and Employment Conference 2081, held in Kathmandu as

a co-organizer. At the event organized on May 25, 2025 in
Kathmandu, the Minister for Labor, Employment, and Social
Security Mr. Sharat Singh Bhandari, presented HAN with a letter
of appreciation and a symbol of the National Conference in
recognition of their contributions.

- Govarnment of Napal
Ministry of Labour, Employment and Social Security

CERTIFICATE OF APPRECIATION

Presantod to

Hotel Association Nepal

With Sincere gratitude, we extend our heartfell appreciation for your invaluable contribution
and unwavering support for the success of the

National Labour and Employment Conference, 2025

held én 10" and 11" March, 2025 in Kathmandu
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HAN was acknowledged for its vital role in job creation by
conducting capacity-building training programs and 24-month-
long skill development initiatives to encourage employment and
support job fairs across the country, said HAN President Mr.
Binayak Shah. “We are committed to designing future training
programs by developing a specialized curriculum that identifies
the technical skills required in the hotel industry;” he stated. “This
will be carried out in collaboration with the National Academy of
Vocational Training under the Ministry of Labor, Employment
and Social Security” He further emphasized that HAN, through
its network of hotels spread across the country, can play a
significant role in generating internal employment.

A sustained focus on human resource development and
empowerment is key to advancing both the hospitality industry
and employment opportunities. Strengthening the workforce
and enhancing
industry standards
will not only benefit
those employed
within the sector
but also elevate
Nepal’s hospitality
landscape to a more
competitive and
refined level. This
has remained one
of the key priorities
for the Hotel
Association Nepal
(HAN).
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BEST CULTURE DESTINATION
IN THE WORLD 2025

Bali

Hanoi
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HAN PRESIDENT RAISES KEY
CONCERNS AT NATIONAL
TOURISM DIALOGUE

Hotel Association Nepal (HAN) has consistently raised pressing
issues concerning Nepal’s hotel industry with relevant government
authorities. On May 26, 2025, HAN President Mr. Binayak
Shah presented a range of critical concerns and opportunities at
the National Tourism Dialogue, held at the Office of the Prime
Minister. The event, chaired by the Right Honorable Prime
Minister Mr. KP Sharma Olj, brought together federal and
provincial ministers, secretaries, Nepal Tourism Board officials,
and representatives from various tourism-related associations to
foster collaborative solutions for strengthening Nepals tourism
landscape.

Mr. Shals presentation shed light on both the progress and
persistent challenges within the hospitality sector. Highlighting
the positive developments, he noted the rise in investment across
the hotel industry, with numerous new establishments opening
and existing ones upgrading their services. This growth, he
emphasized, reflects Nepal's immense tourism potential, which
must be further nurtured and promoted. He stated that Nepals
current hotel capacity can accommodate over 3.5 million tourists
annually. However, actual tourist inflow remains below one-third
of this capacity, posing a serious threat to the industry’s investment
returns, operational efficiency, and long-term sustainability. "

Citing connectivity as a major bottleneck, Mr. Shah urged -
the government to expedite road expansion and infrastructure
upgrade projects to enhance access to key tourist destinations. .
He supported the remarks of Nepal Tourism Board (NTB) CEO A
Mr. Deepak Raj Joshi, noting that while hotel capacity exists, the
supporting sectors—especially transportation—have yet to fully ) :
align with tourism needs. /

Addressing quality concerns, Mr. Shah advocated for stricter
monitoring and standardization of accommodations. He raised the
issue of the unchecked growth of unregistered bed-and-breakfast
establishments and unlicensed operators, which undermines the
legitimacy and standards maintained by registered hotels. 2

Stressing the importance of sustainable tourism, Mr. :
Shah called for the promotion of green tourism and eco- :
friendly hospitality practices. He proposed the introduction of
special electricity tariffs for hotels, similar to those available to :
manufacturing industries, to encourage the use of electric kitchens ° ‘
and vehicles. This, he noted, would align with Nepal’s national
policies and its recent focus on sustainability, as outlined in the
government’s current policy and program, with the hope of further °8
implementation in the 2082/83 national budget. © NG

Mr. Shah also recommended raising the INR 25,000 cash ‘
limit for Indian tourists entering Nepal, suggesting that this would
enhance visitor spending and broaden the scope of their travel
experiences within the country.

He expressed appreciation to the prime minister and the SFUREREY
government for officially recognizing hotels as a national priority N
industry. However, he emphasized the urgency of implementing -
relevant laws and regulations to ensure the sector fully benefits ‘ :
from this designation.

As a final note, Mr. Shah underscored the importance of a
supportive human resource policy, identifying it as a foundational
element for sustainability and long-term tourism development.
Through his address, HAN highlighted key issues such as :
underutilized potential, incomplete infrastructure, and the urgent =
need for sustainable and policy-driven reform. By voicing these .
concerns, HAN continues to play a vital role in advocating for
Nepal’s stronger, more resilient tourism industrym
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Payment System

The importance of efficient financial systems for travelers,
particularly in today’s digital age, also needs to be emphasized.
With tourists arriving from all over the world, having robust
digital payment options and currency exchange services is vital.
“Seamless transactions, no matter what currency or card tourists
carry, can enhance their overall travel experience,” says Mr. Thapa.
He also points out the travel patterns within Nepal, where popular
tourist destinations like Pokhara and Chitwan are often accessed
via flights. While flying is convenient and quick, it can deprive
travelers of the immersive experience that road journeys offer.
Many tourists seek authentic travel experiences and prefer the
scenic beauty and cultural encounters that come with overland
travel. Hence, he advocates for the development of safer, more
comfortable road travel infrastructure.

Luxury Tax

Another issue Mr. Thapa raises is the taxation system imposed
on star hotels. The luxury tax burdens placed on five-star
establishments can sometimes hinder their ability to provide
high-end services at competitive prices. Tourism contributes
significantly to Nepal's GDP, and easing these tax pressures would
encourage more investment and expansion in the hospitality
sector.

Qualified Workforce

Technology, he says, is a game changer. But introducing advanced
technology alone is not enough—Nepal needs skilled manpower
capable of integrating that technology with the nation’s signature
hospitality. From project management and Al utilization to global
marketing and operational efficiency, a qualified workforce is
essential. However, Nepal continues to grapple with brain drain,
with many skilled individuals seeking opportunities abroad. He
adds, “If we can create meaningful opportunities here at Nepal,
we can retain our talent and truly move the tourism industry
forward”

Hotel Association Nepal (HAN), along with different
organizations, is taking steps to address this gap by offering
training not just to hospitality graduates but also to individuals
from various educational backgrounds. Many hotel establishments

have started training people, providing them with the skills needed

for gainful employment and better service delivery. He believes
that kindness, empathy, and a warm smile are traits that transcend
educational qualifications and are core to Nepals hospitality.

Wellness Tourism

While Nepal is globally known for its adventure tourism, Mr.
Thapa highlights its untapped potential in spiritual, historical, and
wellness tourism. The country is rich with sacred and historical
landmarks and has the potential to become a hub for meditation,
wellness retreats, and peaceful getaways. “With proper investment
and promotion, initiatives like Himalayan wellness centers and
religious tourism circuits can flourish and redefine Nepals global
image,” he explains.

Wedding Destination

Post-COVID, there has been a global shift in how people

perceive travel. Having realized the unpredictability of life, more
individuals are now making time to travel multiple times a year.
This behavioral shift has created fresh momentum in the tourism
sector, and Nepal is well-positioned to benefit from this trend. The
potential for Nepal to emerge as a unique wedding destination
can also be seen. With its stunning landscapes, cultural richness,

and spiritual ambiance, the country offers a distinct backdrop for
couples seeking memorable wedding experiences.

Promotional Campaign

Nepal’s tourism should be actively promoted through recurring
“Visit Nepal” campaigns and targeted promotional initiatives.
These efforts can showcase the country’s diverse attractions and
unique experiences, encouraging deeper exploration beyond the
popular destinations. Additionally, it's important to prioritize
countries that already show strong tourist inflow to Nepal. By
strengthening ties with these markets and offering tailored
experiences, Nepal can boost repeat visits while simultaneously
expanding outreach to new international audiences.

General Manager Mr. Manoj Thapa reaffirms that Nepal is a
country of immense beauty, diversity, and cultural wealth. Every
season offers something new, and every region holds a unique
story. If appropriate attention, planning, and infrastructure
development are directed toward the tourism sector, Nepal

can unlock extraordinary growth. Collaboration between all
sectors—government, private, and civil—is key to elevating
tourism, which, in turn, can uplift the entire nation.




MOST VISITED COUNTRIES 2025

1. r 3 3. &
FRANCE SPAIN UNITED STATES CHINA

— 5' MOST VISITED CITIES
lem =" | oo

89.4M 83.7M 79.3M &5.7M 64.5M

& 7. 8. 9. 10. P S ANGEDy & [ aunKey )\
TURKIYE MEXICO THAILAND GERMANY UNITED KINGEOM 5 | =' fl
:

— Bangkok €+ Instanbul >\= London
45.0M . 39.6M 39.4M
i 5 T, 15.

32430 2300 217
AUSTRIA MALAYS1A PORTUGAL

O—i= =

31.9M 31.3M 26.1M 24.6M

4
= = 5 7 % Hong Kong 3 C:  Antalya

RUSSIA HONG KONG CANADA POLAND NETHERLANDS 20 B! il 19.3 Lk L) 19 an.

—&u-_

oY

24.54M 23.8M 22.1M 22.1M 20.1M

21 22 . 24, 25. 1 . 8
VIETNAM INDIA SOUTH KOREA CROATIA HUNGARY 4
== Dubai - Macau

¢ :f.\‘ - e em— 18.20 18 2R

2

17.9M 17.5M 17.4M 16.9M

TOP 101 Accoromo o NomAD capTALST
eIITN} CUIH T TIMEDICAL TOURISM
Cheapest Countries to Travel AND DMERERAS HEALTES SRS

According to Rough Guides 01 &= MALAYSIA

oz mm SINGAPORE
mm Egypt = B;:Zﬂ Vietnam — m::;t 03 = THAILAND
Laos $21 Peru s71 o4 == INDIA
I‘ Nepal $43 Cambodia $73 o5 ¢ TURKEY
E= India $45 Philippines $74 06™ CZECH

B Guatemala ™ Ecuador <75
| ¢ Ppakistan $61 Bulgaria $77 07Z= COSTA RICA

1% srilanka $62 Uruguay 85 08" PANAMA
mm Nicaragua $63 LALEGTEY 09 n MEXICO
$63

wem Bolivia Romania 10 <> BRAZIL
Indonesia . South Africa

W 0 d N AR W N =

-
O

Source: Rough Guides

@asianvibes




Hotel Association Nepal (HAN),
P.0. Box: 2151, Subarna Shamsher Marg,
Gairidhara, Kathmandu, Nepal,

Tel No : +977-1-4512705, 4510288,

Email: han@ntc.net.np,

Website : hotelassociationnepal.org.np

TOURIST ARRIVALS -
MAY 2025

As June begins, a closer look at the previous month’s data reveals
encouraging signs for Nepal’s tourism industry. According to
preliminary figures released by the Nepal Tourism Board (NTB),
based on data compiled by the Department of Immigration, Nepal
welcomed a total of 86,216 international tourists in May 2025.
This marks another positive stride toward the country’s ongoing
post-pandemic recovery.

India remained the top contributor, accounting for 28,160
arrivals—nearly one-third of the total figure. This reinforces the
importance of cross-border tourism and highlights the need
to strengthen facilities and services tailored to Indian travelers,
who continue to dominate Nepals inbound tourism landscape.
Following India, the United States and China contributed 9,074
and 8,824 arrivals respectively, confirming sustained interest from
both North America and East Asia.

Other notable source countries included Bangladesh
(4,280), the United Kingdom (3,473), Australia (2,679), Malaysia
(2,084), Germany (1,578), Japan (1,495), and France (1,393). This
diverse set of countries reflects Nepal's growing appeal not only
among its South Asian neighbors but also in long-haul markets
across Europe, Oceania, and the Americas. The numbers indicate
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10,842(12.6%)

a balanced mix of regional and international interest, which is
essential for building a resilient tourism sector.

In terms of regional distribution, South Asia (SAARC) led
with 39.8% of total arrivals (34,350), followed by Asia (Others)
at 21% (18,069), and Europe at 15.5% (13,330). The Americas
contributed 12.6% (10,842), while Oceania accounted for 3.5%
(2,984). The Middle East and Africa accounted for 1.8% (1,515)
and 0.4% (337), respectively, while other regions made up the
remaining 5.6% (4,789). Notably, the consistent inflow from both
emerging and established markets signals a broadening tourism
base that Nepal can continue to build upon.

This continued influx of international visitors signals a
steady resurgence in Nepal’s tourism economy. With its blend of
spiritual heritage, Himalayan adventure, and authentic cultural
experiences, Nepal remains a compelling destination for global
travelers. To maintain this momentum, it is crucial to invest
further in infrastructure, marketing, and service quality, especially
for repeat and high-value visitors.

The current trend highlights Nepal’s increasing international
visibility, particularly within the SAARC region, and presents
opportunities for deeper engagement with Western and Asia-
Pacific markets. With strategic focus and regional cooperation,
Nepal is well-positioned to elevate its tourism sector to new
heights in the coming seasons.
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